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ISLAMABAD: In its latest

.report, TheNetwork, an NGO

iworking for the consumer rights,

claims thousands of youngsters in

Fakistan are addicted to a relatively

tew tobacco product, sheesha

fHookah), due to its unrestrained
publicity and trouble-free availabil-
ity in hotels, restaurants and shee-

sha bars in major cities, including

Tslamabad and Rawalpindi.

. ~The restaurants and bars offer
;si‘?eesha as a recreational group
fctivity to youngsters in sheer defi-
dfice of the ' Prohibition of Smoking

“In. Enclosed Places and Protection

(6 Non-Smokers Health Ordinance
2002, says the NGO in its report
WBased on a survey conducted in the

twin cities of Rawalpindi and
Islamabad.

A modern form of Arabian
‘hookah, sheesha is called as nargila
‘in Lebanon, sheesha in Egypt and
hookah in English language and it
is relatively a new phenomenon in
Pakistan. ]

Sheesha’s basic structure is built
of glass the upper most part of
which 1s known as tobacco bowl
where sheesha muxture is' placed
over a charcoal tray. A burning coal
provides heat to the mixture of
tobacco and fruit flavours. And this
is the only difference between the
traditional hookah and sheesha that
tobacco is not directly burnt in
sheesha as in the case of hookah and

. rather, it is melted by burning the

Thousands of yodth addicted

coal.

The World Health Organisation
(WHO) recently released a report
on the health consequences of shee-
sha use and it has proved to be an
eye-opener. Sheesha smoking ses-
sions last for 20-80 minutes, during
which the smoker may take any-
where between 50 and 200 puffs.®
The sheesha smoker may, therefore,
inhale as much smoke during one
session as a cigarette smoker would
inhale consuming 100 or more cig-
areftes.

Even after it has passed through
water, the smoke produced by a
sheesha contains a high-level of tox-
ins, including carbon monoxide,
heavy metals and other carcino-
gens.
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During the field survey, it was
found that 50 percent of big hotels
and restaurants offer sheesha smok-
ing. "Besides that many sheesha

bars are opened in the commercial

and residential areas of the twin
cities, which exclusively offer shee-
sha with various flavours," it says.

New ways and means are being

adopted to promote sheesha smok- '

ing. Hotels, restaurants and bars
provide such an environment to
sheesha 'smokers that it becomes
attractive for youngsters and first
time visitors.Semi-dark rooms with
light music and Arabic dance on TV
make the environment romantic.

The attractive design of hookah,
menu and paste packet offering a
variety of flavours against varied

prices make the young groups able

to celebrate some smoking as a
group recreational activity.

In a smoking session, which nor-
mally culminates in an hour, an
individual takes 200 puffs of shee-
sha means that inhaling eight ciga-
rettes. "The unchecked outdoor
advertisements of sheesha bars ard
restaurants in the form of billboards
and posters also play a vital role in
attracting more and more people to
this activity," report added.

Report says that according to the
Prohibition of Smoking in
Enclosed Places and Protection of
Non-Smokers Health Ordinance

i

2002, smoking is not allowed  at
enclosed public places including
hotels and restaurants but the
implementation of law in the con-
texv of sheesha smoking is invisible.

_The fragrance of this flavoured
liquid enters into the inhaling pipe
and sweetens:thelpuffs. Sheesha is
an' expensive hoolah, which' costs
fr(_)m Rs6,000 to ‘Rs12,000. The
mixture used in the tobacco bow]
costs between Rs260 to Rs800
depending upon the quality and
quantity of the ingredients,

_The tobacco bowl can be filled 12
times with the help of using small-
est packet of the mixture. This mix-
ture is imported or smuggled from
the UAE, Syria and Egypt.
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